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RESPONSIBLE COMMUNICATION

• Responsible communication 
conveys a message in an 
ethical and transparent 
way, with the sole aim of 
contributing to the well-
being of society



NEW MEDIA AND MEDIA UNIVERSE

• Lev Manovich (2001): “in popular view, 
categories considered new media are the 
Internet, websites, multimedia, computer 
games, CD-ROMs, DVDs and virtual reality“

• today this also includes: digital television, 
social networks, communication platforms, 
mobile apps, etc. 

• Manuel Castells:  NETWORK SOCIETY (1996)

INTERNET GALAXY (2003)



NEGATIVE PHENOMENONS IN THE MEDIA
AND THE PUBLIC COMMUNICATION 

• INSULTING, EMBARRASSING

• HATE SPEECH - "all forms of expression that spread, encourage, promote or 
justify racial hatred, xenophobia, anti-Semitism and other forms of hatred 
based on intolerance, including intolerance expressed by aggressive 
nationalism and ethnocentrism, discrimination or hostility towards minorities, 
immigrants or to people of immigrant origin" (Council of Europe) - VERBAL 
AND NON-VERBAL COMPONENT

• STEREOTYPES, PREJUDICES, DISCRIMINATION

• ELECTRONIC ABUSE (CYBERBULLYING) - situations when a child or teenager is 
exposed to an attack by another child, teenager or group of children, via 
the Internet or mobile phone (cyber-technology) - both the perpetrator(s) 
and the victim(s) are often children and/ or minors

• FAKE NEWS / DISINFORMATION

• VIOLATION OF PRIVACY - BIG DATA! 



INTERNET TROLLS AND HATERS

• Internet (online) trolls are people who deliberately leave provocative, 
inflammatory or offensive comments or messages on the Internet, often 
unrelated to the topic of the conversation, in order to attract attention, 
cause trouble or upset someone

• Trolling is the intentional frequent spreading of provocative comments with 
the aim of provoking a verbal conflict

• The word hater comes from the English word hate 

• Accordingly, haters are those people who unconditionally hate the content 
and people they come across on the Internet

• Don't let yourself be "caught" by the bait of a troll or hater!



PRODUCTION OF DISINFORMATION 
AND FAKE NEWS 

• in the focus of the general public: Brexit
(2016); Donald Trump campaign in US 
presidential election (2016); the 
Russian-Ukrainian conflict (from 2014)

• the problem escalated quickly and the 
relevant structures were not ready

• popular term in the public – fake news



DISINFORMATION – DEFINITION 

• European Comission (2019): 
verifiably false or misleading 
information created, 
presented and disseminated 
for economic gain or to 
intentionally deceive the 
public

• key words: deliberate, 
intentionally



CHARACTERISTICS AND DIFFERENCES   

• Council of Europe Report (September 2017): 

• ”INFORMATION DISORDER: Toward an interdisciplinary framework for research and 

policy making”

• The three types of information disorder: 

1. Dis-information – information that is false and deliberately created to harm a 

person, social group, organization or country

2. Mis-information - information that is false, but not created with the intention of

causing harm

3. Mal-information – information that is based on reality, used to inflict harm on a

person, social group, organization or country



PRODUCTION AND SPREADING OF 
DISINFORMATION – LARGE CURRENT PROBLEM 

• DEVELOPMENT OF NEW DIGITAL MEDIA

• CHANGE IN MODES OF COMMUNICATION –

”PROSUMERS” 

• GLOBALIZATION 

• GENERAL DECLINE OF TRUST IN SOCIAL 

INSTITUTIONS

• INCREASE IN PREFERENCE FOR CONSPIRACY 

THEORIES

- one of the consequences – quicker and easier

spreading of disinformation and unconfirmed

news



DISINFORMATION 
AND NEW MEDIA

Edelman Trust Barometer (2017): 
People increasingly prefer friends and 
contacts on the Internet as sources of 

news and truth

Kucharski (2016): Rumors, like strains 
of disease, develop and spread in a 

favorable environment, and opinions, 
like infections, are transmitted through 

social contacts



DISINFORMATION AND NEW MEDIA

Many citizens use social networks and communication platforms as sources of news

Reuters Institute Digital News Report for 2019: over half of our combined sample 
(55%) prefer to access news through search engines, social media, or news 
aggregators, where large tech companies typically deploy algorithms rather than 
editors to select and rank stories

DreamGrow (July 2022): a steady increase in the number of users of social networks 
and communication platforms



DETECTING 
DISINFORMATION
AND FAKE NEWS



FIGHTING DISINFORMATION
- computer algorithms for recognition, deletion, blocking and 
prevention



FIGHTING DISINFORMATION

• the return to traditional ethical and
professional values in journalism

• journalists and editors –
“gatekeepers” once again?

• FAKE NEWS – last chance for 
journalism? 



FIGHTING 
DISINFORMATION

• increasing the number of conferences 
and scientific studies devoted to this issue

• creating new media and legal regulatory 
frameworks

• creating guidelines to prevent this 
problem – increasing level of media 
literacy and critical thinking



MEDIA LITERACY
• the ability and capacity to access, 

use, analyze, understand, critically 
evaluate and create new media 
content

• there are three dimensions of media 
literacy:

• 1. technical competencies

• 2. skills

• 3. practicing critical thinking and 
content production



PHOTO, AUDIO AND VIDEO MONTAGES

• Edited photos and videos are used as one of the main weapons in the 
production and spread of disinformation and fake news

• Today, efficient computer tools for photo editing are available to 
almost all users, and better and more perfect mobile applications are 
constantly appearing

• One of the more recent examples is so-called deepfake

• Don't take photos or recordings for granted!



“THE SHINING” MOVIE 

• Jim Carrey vs. Jack Nicholson 

• https://www.youtube.com/watch?v=ZjhfUvEA5nQ

https://www.youtube.com/watch?v=ZjhfUvEA5nQ
https://www.youtube.com/watch?v=ZjhfUvEA5nQ


DEEPFAKE

• Bill Hader impersonates Arnold Schwarzenegger

• https://www.youtube.com/watch?v=bPhUhypV27w&t=29s

https://www.youtube.com/watch?v=bPhUhypV27w&t=29s


TRUE OR FALSE NEWS?  

• Title: 

“Queen Elisabeth errases the Obamas 
from Prince Harry’s wedding guest list”

• Webpage: 

JustNewsUSA.com 

• Author/source: Jordan Hill 

• Published: 

December 3, 2017  



LET’S PLAY!  

• https://www.goviralgame.com/en



THANK YOU FOR YOUR ATTENTION!  


